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DISCLAIMER

This presentation contains certain financial measures that are not recognized under generally accepted accounting principles in the United States (“GAAP”), including non-GAAP
operating income/(loss), non-GAAP net income/(loss), non-GAAP basic and diluted net income/(loss) per ADS. The presentation of these non-GAAP financial measures is not
intended to be considered in isolation or as a substitute for the financial information prepared and presented in accordance with GAAP. For a reconciliation of these non-GAAP
financial measures to the most directly comparable GAAP measures, please see the table captioned “Reconciliation of Non-GAAP Measures to the Most Directly Comparable GAAP
Measures” in the earnings release.

This presentation contains forward-looking statements within the meaning of Section 21E of the U.S. Securities Exchange Act of 1934, as amended. These forward-looking

statements are made under the “safe harbor” provisions of the U.S. Private Securities Litigation Reform Act of 1995. These statements can be identified by terminology such as “will,’
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“expects,” “anticipates,” “future,” “intends,” “plans,” “believes,” “estimates,’ “potential,” “continue,” “ongoing,” “targets,” “guidance” and similar statements. Luckin Coffee may also
make written or oral forward-looking statements in its periodic reports to the U.S. Securities and Exchange Commission (the “SEC”), in its annual report to shareholders, in press
releases and other written materials and in oral statements made by its officers, directors or employees to third parties. Any statements that are not historical facts, including
statements about Luckin Coffee's beliefs and expectations, are forward-looking statements. Forward-looking statements involve inherent risks and uncertainties. A number of
factors could cause actual results to differ materially from those contained in any forward-looking statement, including but not limited to the following: the expense, timing and
outcome of existing or future legal and governmental proceedings or investigations in connection with Luckin Coffee; the outcome and effect of the restructuring of Luckin Coffee's
financial obligations; Luckin Coffee’'s growth strategies; its future business development, results of operations and financial condition; the effect of the non-reliance identified in,
and the resultant restatement of, certain of Luckin Coffee’s previously issued financial results; the effectiveness of its internal control; its ability to retain and attract its customers;
its ability to maintain and enhance the recognition and reputation of its brand; its ability to maintain and improve quality control policies and measures; its ability to establish and
maintain relationships with its suppliers and business partners; trends and competition in the coffee industry or the food and beverage sector in general; changes in its revenues and
certain cost or expense items; the expected growth of China’s coffee industry or China's food and beverage sector in general; governmental policies and regulations relating to Luckin
Coffee’s industry; and general economic and business conditions globally and in China and assumptions underlying or related to any of the foregoing. Further information regarding
these and other risks, uncertainties or factors is included in Luckin Coffee’s filings with the SEC. All information provided in this presentation is as of the date of this presentation,
and Luckin Coffee undertakes no obligation to update any forward-looking statement, except as required under applicable law.

" " LA ] AT AT L AT

luckin coffee i

2




BUSINESS
UPDATE

FINANCIAL
HIGHLIGHTS

luckin coffee i



BUSINESS
UPDATE




Robust revenue growth despite fierce competition

Total net revenues Average monthly SSSGR)
transacting customers(" (self-operated stores)

RMB6.3 billion 59.9 million (20.3)%

+41.5% YoY increase _
+103.2% YoY increase

Store-level operating profit®)  GAAP operating Store footprint worldwide®
(self-operated stores) income /(lOSS)

' 0% (1_0)0/0 18,590 stores

store-level profit margin® operating profit/(loss) margin

+2,342 net new store openings'® 0o0
RMB320.8 million RMB(65.1) million

Notes:

(1) The total of each month’s number of transacting customers divided by the number of months during the period (includes those of partnership stores and those only paid with free-coupons).

(2) Defined as the growth rate of total revenue from self-operated stores that (i) were in operation at the beginning of the comparable period and were not closed before the end of the current period and (ii) maintained an average of at least 15 operating days per month over both the current and comparable periods.

(3) Store level operating profit - self-operated stores. Calculated by deducting cost for self-operated stores including cost of direct materials (including wastage in stores), cost of delivery packaging materials, storage and logistics expenses, commissions to third-party delivery platforms related to revenues from self-operated stores, store depreciation expense
(including decoration loss for store closure), store rental and other operating costs, delivery expense, transaction fees, store preopening and other expenses from the Company’s self-operated store revenues. Before the first quarter of 2023, commissions to third-party delivery platforms related to revenues from self-operated stores was not deducted when

calculating this term. Comparative figures from previous periods presented were also adjusted to be consistent. [ iu.- =
(4) Calculated by dividing store level operating profit by total revenues from self-operated stores, which include net revenue from the sales of freshly brewed and non-freshly brewed items through self-operated stores, and delivery fees derived from self-operated stores paid by the Company's customers. I I ff M =
(5) The number of stores (including stores in the overseas market) open at the end of the period, excluding unmanned machines. u c ( I n co e e ﬂ,]l] |]1|5
(6) The number of gross new stores (including stores in the overseas market) opened during the period minus the number of stores (including stores in the overseas market) permanently closed during the period.




Record high store counts with more than 2,340 net new stores opened in 202401

Footprint in China
- 6,391

Partnership stores
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Footprint outside China

32 +2

Total stores’ Net new store openings® o yEAR , S— (3 >0 Luckin Coffee x Kweichow Moutai Theme Store
. i S “Four Seasons and Eight Solar Terms”

Notes:

[ | T =%
* As of March 31, 2024 InzE
(1) The number of gross new stores opened during the quarter minus the number of stores permanently closed during the quarter. u ( I ﬂﬂﬂ "1'5




Continued product innovation to better serve our ever-enlarging customer base
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202401 average monthly
transacting customers("

"60 million
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Coconut Milk Latte

~TtH o INAZB=1TRT o KA IIAC SRTREMHE
q S CERBBNABME/MAERR, S—IS0gEENF (REHAREN, AWF052.5¢) KANL, FRSOITNFERN, FTRNERIGRE, ARSS

Pear Flavored Velvet Latte 70 0 + million Orange Americano

202401 new transacting
customers

”23 million

cups sold in three years

7.24+ million 100+ million

cups sold in first week cups sold in one year

[ iu- ==
Notes: m =
(1) The total of each month’s number of transacting customers divided by the number of months during the period (includes those of partnership stores and those only paid with free-coupons). u c ( I n co e e ﬂ,]l] "#




Sustainability throughout all stages of productions and operations

Green Coffee Bean Processing Plant Luckin Coffee (Jiangsu) Roasting Plant
Located in Baoshan, Yunnan Located in Kunshan, Jiangsu
Capacity : 5,000 tons per year Capacity : 30,000 tons per year

B
pi gl
N L SIRN R & A

s 0

e w
S, A ey
‘.._,.
-

B\ SHERNESTLCEIDIBEE 0N, -

v' Water-efficient coffee cherry processing production lines
Sponge city design
Zero discharge of industrial sewage

v

Solar photovoltaic power generation system
v Significantly reduce exhaust gas emissions
v

Energy intelligent monitoring
Train and convey the concepts of regenerative agriculture and sustainable
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Regenerative Thermal Oxidizer (RTO)
productions
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Continued revenue growth amid market headwinds

Total net revenues

(in million RMB)

mmm Total net revenues

84.5%

’---------‘s

-
-

4,437

2,405

102022 102023

Operating profit/(loss)

(in million RMB)

mmm Operating profit/(loss)

15.3%
/ A “
~7 678 ~
P N\
7’
7
7
7
7
0.7%. -
16
102022 102023

Notes:

(1) Revenues from self-operated stores include net revenue from the sales of freshly brewed and non-freshly brewed items through self-operating stores, and delivery fees derived from self-operated stores paid by the Company’s customers. Before the first quarter of 2023, revenues from self-operated stores only included net revenue from the sales of freshly
brewed and non-freshly brewed items through self-operating stores, and beginning from the first quarter of 2023, we added delivery fees derived from self-operated stores paid by the Company’s customers to this definition. Comparative figures from previous periods presented were also adjusted to be consistent.

-

-

-8 - Growth rate % (YoY)

T~o - 41.5%

N

-

6,278

102024

—e - Operating profit/(loss) margin

" N1.0)%
L

T

102024

Self-operated stores

(in million RMB)

—e - Growth rate % (YoY) @ SSSGP

| (203)% _

mmm Revenues from self-operated stores®

41.6% 29.6%

64-60/0 __-___._~~
S T =~ _ _458%
= e
4,580
3,140
1,795

102022 102023 102024

Partnership stores

(in million RMB)

mmm Revenues from partnership stores -o - Growth rate % (YoY)

239.3%

o
Il 106.7%

549

102022 102023 102024

(2) Defined as the growth rate of total revenue from self-operated stores that (i) were in operation at the beginning of the comparable period and were not closed before the end of the current period and (ii) maintained an average of at least 15 operating days per month over both the current and comparable periods.
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Attracting more customers with increasing store penetration in China and overseas

Number of stores!! Net new store openings®? Average monthly transacting customers'?)

(in million)

W Self-operated stores m Self-operated stores

m Partnership stores m Partnership stores

+2,975

"'2!437 +2,342

62.4 §59.9

58.5
+1,485

+1,137

+479 43.1

+658

29.5
102023 202023 302023 402023 102024
Cities or markets entered as of 20240Q1

Self-operated stores Partnership stores

78 cities in China

1 292 cities in China
As of As of As of As of As of overseas market 102023 202023 302023 402023 102024
102023 202023 302023 402023 102024 \_ J -

Notes:

(1) The number of stores (including stores in the overseas market) open at the end of the period, excluding unmanned machines.

] iu- ==
m =
(2) The number of gross new stores (including stores in the overseas market) opened during the period minus the number of stores (including stores in the overseas market) permanently closed during the period. I u c I( I n co ffe e ‘ ﬂ,]l] IHIE 11

(3) The total of each month’s number of transacting customers divided by the number of months during the period (includes those of partnership stores and those only paid with free-coupons).
]




Margin erosion resulting from seasonality and competition

202401 202401
Operating profit/(loss) Net profit/(loss)
margin margin
O VT T T T T T e e
|

: Store-level operating profit % General & administrative expenses Sales & marketing expenses Restructuring-related expenses !
: margin“) : : (excl. free cup) :
: (self-operated stores) : : :
|  =emmmmmmmmmmmm e mmmmm e ————— PO e O i o o e e e O e o e -

1 l
: : I % Total net revenue @ % Total net revenue @ % Total net revenue @ :

|
: 25.2% 1 )
| : : |
| = |
| = |
: 5 '
|

| 18.5% R |
| : : 1.60/0 :
: Ll 13.3% /A |
: N . 4.5% k 5.2% :
| o =7 4.5% |
: 7.0% : : 8.1% —A ° 0.1% :
| L I
| % (0.8)% :
| = |
| = |
| = |
| = |
: X '

| |
: 102022 102023 102024 | : 102022 202023 102024 102022 102023 102024 102022 102023 102024 :

|
B :
Notes: o . . - im::
?2)) izl;u;itssnli\;:;vﬁ|:§tsr1;c\1/r:rllszfel operating profit by total revenues from self-operated stores. Iu c I(I n COffee ‘ I]HEE;I:IE 12




Healthy balance sheet to support further expansion and operations

Cash at bank and on hand®

4

Cash inflow/(outflow)

from operating activities

E2

Joll

|
:
:
:
:
:
: RMB
|
:
:
:
:
:
:
:

Full redemption of Senior
Notes B in 202203.

2,439-1 million (264-4) million

|| = 8
Notes: fﬂ'ﬁ £
(1) Includes Cash and cash equivalents , restricted cash , term deposits and short-term investments. u c ( I n co e e I]m] IHIE 13
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Thank you !
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